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Characteristics of Postpartum Care Center Service Use

Ihn Sook Jeong

College of Nursing, Pusan National University, Busan, Korea

Purpose: This study was aimed to investigate the characteristics of postpartum care center (PCC) service use. Methods: The
participants were 121 women who visited outpatient clinic of women's hospital or a public health center in Busan and who had
used PCC (44) and had planned to use (77). The instrument was self-administered questionnaire including general characteris-
tics, and buyer decision process for PCC service. Results: More than 80% of participants perceived the PCC service was very
important or important. The most important way of information acquisition was word of mouth (54.2%), and the most impor-
tant consideration when they chose PCC was safety (39.9%). Only 13.6% of participants regretted after using PCC and 77.3%
gave word of mouth after using PCC. Conclusion: Women considered safety as a key criteria when they buy PCC service,
and actively utilized word of mouth. Therefore, PCC should try to improve the safety.

Key words: Postpartum care center, Selection, Information searching
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Table 1. General Characteristics of Study Participants (N=160)
o Have used postpartum care center service*
- otal
Characteristics n (%) Yes (n=44) Planned (n=77) No (n=39) Vs P
n (%) n (%) n (%)
Age (years) 20~29 28(17.9) 7(15.9 13(17.8) 8(20.5) 5.26 262
30~39 116 (74.4) 32 (72.7) 58 (79.5) 26 (66.7)
40~49 12(7.7) 5(11.4) 2(2.7) 5(12.8)
Mean+SD 32.9+4.1
Education level High school 22 (14.0) 9(20.5) 7(95) 6(15.4) 4.56 .335
College 119 (75.8) 32 (72.7) 60 (81.1) 27 (69.2)
Graduate 16 (10.2) 3(6.8) 7(9.9) 6 (15.4)
Profession Have 66 (42.0) 11(25.0) 36 (48.6) 19 (48.7) 7.28 026
Don't have 91 (58.0) 33(75.0) 38(51.4) 20(51.3)
Income per month <300 35 (24.6) 14 (33.3) 9(14.1) 12(33.3) 817 226
(10,000 won) 300~399 38(26.8) 12 (28.6) 19(29.7) 7(19.4)
400~499 34 (23.9) 8(19.0) 17 (26.6) 9(25.0)
>500 35 (24.6) 8(19.0) 19(29.7) 8(22.2)
Perceived importance Very important 66 (43.4)
of PCCS Important 59 (38.8)
Neutral 22 (14.5)
Little important 4(2.6)
No important 1(0.7)

*“The discrepancy between total number sum of each column means missing.
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Table 2. Characteristics of Postpartum Care Center Service Use (N=118)
Have used postpartum care
_ center service*
Characteristics et (’:_1 L Ve p*
n (%) Yes (n=44)  Planned (n=74)
n (%) n (%)
Reason for PCC use None to take care of women 4 (28.8) 16 (36.4) 18(24.3 3.79 .285
Taking a comfort time 39 (33.1) 16 (36.4) 23 (31.1)
Use of various service 4 (28.9) 9(20.5) 25(33.8)
Friends or others’ use 11(9.3 3(6.9 8(10.8
Information acquisition on PCC Hearing WOM from others 64 (54.2) 21 (47.7) 43 (65.8) 0.74 .390
(multiple response) Visiting the centers 53 (44.9) 17 (38.6) 36 (46.8) 0.75 .387
Searching homepage/sites 29 (24.6) 9(20.5) 20 (26.0) 0.47 494
Reading advertisement 9(7.6) 5(11.4) 4(6.2) 1.55 213
Consideration when choosing PCC Safety (infection, hygiene) 47 (39.9 49.1) 4(5.4) 4.89 574
Kindness & professionalism 25(21.2) 6(13.6) 14 (18.9)
Accessibility 20(16.9) 1(2.3 7(9.5)
Cost 8(6.9) 18 (40.9) 29(39.2
Excellence in facilities 8(6.8) 12 (27.3) 13(17.6)
Varigty in service 54.2) 2(4.5) 3(4.1)
Reputation of friends/others 5(4.2) 129 4(6.4)
Regret after use of PCCS (n=44) Yes 6(13.6) -
No 38(86.4) -
Have you did WOM after use of PCCS Yes 34(77.9)
(n=44) No 10 (22.7)
PCCS=Postpartum care center service; WOM=Word of mouth; *p by Fisher’s exact test.
Table 3. Characteristics of Postpartum Care Center Service Use by Age (N=114)
Age
Characteristics 20s 30s 40s Va p*
n (%) n (%) n (%)
Reason for PCC use None to take care of women 6(30.0) 24.(27.6) 2(28.6) 6.08 382
Taking a comfort time 3(15.0) 32(36.9) 4(67.1)
Use of various service 8(40.0) 23 (26.4) 1(14.3)
Friends or others’ use 3(15.0) 8(9.2) 0.0
Information acquisition on PCC Hearing WOM from others 11 (65.0) 48 (55.2) 4(57.1) 0.10 1.000
(multiple response) Visiting the centers 8 (40.0) 40 (46.0) 4(57.1) 0.69 .788
Searching homepage/sites 4(20.0) (25 3 1(14.3) 0.41 .856
Reading advertisement 3(15.0) 6(6.9 0(0.0) 1.74 419
Consideration when choosing PCC Safety (infection, hygiene) 8(40.0) 36 (41 .4) 3429 11.96 317
Kindness & professionalism 735.0 15(17.2) 2(28.6)
Accessibility 2(10.0) 16 (18.4) 1(14.3)
Cost 0(0.0) 8(9.2) 0(0.0)
Excellence in facilities 1(6.0) 78.0 0.0
Variety in service 2(10.0 1(1.1) 1(14.3)
Reputation of friends/others 0(0.0) 4(4.6) 0(0.0)
Regret after PCC use (n=44) Yes 0(0.0) 5(15.6) 1(20.0) 1.26 622
No 7 (100.0) 27 (84.4) 4 (80.0)
Have you did WOM after PCC use Yes 7(100.0) 24 (75.0) 3(75.0) 2.08 442
(n=44) No 0(0.0) 8(25.0) 1(25.0)

PCCS=Postpartum care center service; WOM=Word of mouth; *p by Fisher’s exact test.
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Table 4. Characteristics of Postpartum Care Center Service Use by Education (N=115)
Education level
Characteristics High school College Graduate e p*
n (%) n (%) n (%)
Reason for PCC use None to take care of women 8(63.3) 23 (25.6) 1(10.0) 6.35 .348
Taking a comfort time 3(20.0) 31 (34.4) 5 (50.0)
Use of various service 3(20.0) 27 (30.0) 3(30.0)
Friends or others’ use 1(6.7) 9(10.0) 1(10.0)
Information acquisition on PCC Hearing WOM from others 8(63.3) 50 (65.6) 5 (650.0) 0.22 946
(multiple response) Visiting the centers 8(63.3) 40 (44.4) 4 (40.0) 0.59 794
Searching homepage/sites 0(0.0) 23 (25.6) 5 (650.0) 9.03 .008
Reading advertisement 1(6.7) 8(8.9) 0(0.0) 0.42 1.000
Consideration when choosing PCC Safety (infection, hygiene) 5(33.3) 38 (42.2) 4(40.0) 8.16 .706
Kindness & professionalism 2(13.3 21(23.3) 1(10.0)
Accessibility 3(20.0) 14 (15.6) 2(20.0)
Cost 2(13.3) 5(5.6) 1(10.0)
Excellence in facilities 2(13.3 5(5.6) 1(10.0)
Variety in service 1(6.7) 4(4.4) 0(0.0)
Reputation of friends/others 0(0.0 3(3.3 1(10.0)
Regret after PCC use (n=44) Yes 1(11.1) 4(12.5) 1(33.3 1.59 560
No 8(88.9) 28 (87.5) 2 (66.7)
Have you did WOM after PCC use Yes 7(87.5) 24.(75.0) 3(100.0) 0.84 833
(h=44) No 1(12.5) 8(25.0) 0(0.0)
PCCS=Postpartum care center service; WOM=Word of mouth; *p by Fisher’s exact test.
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Table 5. Characteristics of Postpartum Care Center Use by Perceived Importance (N=110)
Perceived importance
Characteristics High* Low™ Ve o™
n (%) n (%)
Reason for PCC use No person taking care of women 25 6.9 6 (40.0) 5.43 118
Taking a comfort time 35(36.9) 2(13.3)
Use of various service in PCC 28 (29.5) 4(26.7)
Friends or others use the service 7(7.4) 3(20.0)
Information acquisition on PCC Hearing WOM from others 52 (54.7) 8(63.3) 0.01 1.000
(multiple response) Visiting the centers 42 (44.2) 7 (46.7) 0.03 1.000
Searching homepage or sites 25 (26.3) 2(13.3) 1.32 .351
Reading advertisement 8(9.4) 1(6.7) 0.12 1.000
Consideration when choosing PCC Safety (infection, hygiene) 43 (45.3) 3(20.0) 7.98 161
Kindness and professionalism 19(20.0) 3(20.0)
Accessibility 13(13.7) 5(33.3)
Cost 7(7.4) 1(6.7)
Excellence in facilities 6(6.3) 2(13.3)
Variety in service 5(6.3) 0(0.0)
Reputation of friends or others 2(2.1) 16.7)
Regret after PCC use (n=44) Yes 5(13.9) 1(12.5) 0.01 1.000
No 31(86.1) 7(87.5)
Have you did WOM after PCC use Yes 28 (80.0) 6(75.0) 0.01 1.000
(n=44) No 7(20.0) 2(25.0)

PCCS=Postpartum care center service, WOM: word of mouth; *High=When the answer was “very important” or “important” in the question of “how important the postpartum care center
service is”; “Low=When the answer was “neutral” or “little important” or “no important” in the question of “how important postpartum care center service is”; *“p by Fisher's exact test.
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